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● 90.78% of the data points are from within a 180 km radius which is your trade area.
● 65.27% of the data points are from within 40 km which is your local visitation.  

Southern Ontario will be used as the benchmark area because it will more accurately reveal patterns in the customer 
data.  The benchmark becomes the denominator in the equation that determines the index.  The customer files acts 
as the numerator. 

Data Results

Total 
Records

Daily 
Visitors

Unique Visitors

9,039 1,497,549 81,550

(Daily) Visits: The number of times the device entered the Geofence, no matter how many visitors make up those visits. 
Visits are represented as an estimated Household Population 15+ weight. They filter out multiple visits to give a true 
indication of the unique Household Population 15+ identified within the Geofence over the time period selected.

(Unique) Visitors: The number of distinct and unique devices that entered the Geofence in the requested time range, 
regardless of how often they visit. Visitors are represented as an estimated Household Population 15+ weight. They 
can be thought of as total foot traffic for the Geofence over the time period selected.





Visitation from Toronto, Mississauga and Hamilton account for less than 6% of your total visitation and all 
index very low (the market penetration is low in that market).  For example, you had 52,000 visitors from 
Toronto and it represents 3.45% of your total visitation. However, there are over 2.5 million households in 
Toronto which means that you have only penetrated 2% of that market. 

Similarly for SWO with Kitchener, London and Guelph representing 3.79% of your total visitation and all 
indexing very low.  They may represent the “Scenic Retirement” Prizm Segment (see final slides).




























